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 The aim of this research is to analyze the influence of organizational culture, owner characteristics, 
government intervention on entrepreneurial orientation and its implications for business 
performance among MSME actors in the culinary sector in Bogor City, West Java Province, 
Indonesia. The sample in this study was 196 respondents consisting of MSMEs operating in the 
food sector that had been running for at least 6 months. Sampling technique using random sampling. 
Data collected through questionnaires was then analyzed using SEM-PLS. Research findings based 
on data analysis that have been carried out show that Organizational Culture has a positive and 
significant influence on the Entrepreneurial Orientation of MSME Actors in the Culinary Sector in 
the City of Bogor; Owner Characteristics have a positive and significant influence on the 
Entrepreneurial Orientation of MSME Actors in the Culinary Sector in the City of Bogor; 
Government intervention has a positive and significant effect on the Entrepreneurial Orientation of 
MSMEs in the Culinary Sector in the City of Bogor; Organizational culture has a positive and 
significant effect on business performance among MSME actors in the culinary sector in the city 
of Bogor; Owner characteristics have a positive and significant influence on business performance 
among MSME actors in the culinary sector in the city of Bogor; Government intervention has a 
positive and significant effect on business performance among MSME actors in the culinary sector 
in the city of Bogor; Entrepreneurial Orientation has a positive and significant effect on Business 
Performance among MSMEs in the Culinary Sector in the City of Bogor; Organizational Culture 
has a positive and significant effect on Business Performance through entrepreneurial orientation 
for MSMEs in the Culinary Sector in Bogor City; Owner characteristics have a positive and 
significant influence on business performance through entrepreneurial orientation for MSME actors 
in the culinary sector in the city of Bogor; Government intervention has a positive and significant 
effect on business performance through entrepreneurial orientation for MSME actors in the culinary 
sector in Bogor City, West Java Province, Indonesia. 
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1. Introduction 

Empowering MSMEs in Indonesia is the implementation of economic democracy (Permadi et al., 2019). Paragraph 4 
emphasizes that economic democracy will build the national economy and incorporate principles such as togetherness, 
independence, efficiency, justice, sustainability and environmental insight (Soegoto, 2019). This will also ensure that national 
economic progress and unity remain balanced. One of the cities in West Java province that has many MSME players, with 
15,638 MSMEs registered with the Cooperative and MSME Service in 2019. As the vision and mission of the City of Bogor 
is to create a healthy, intelligent and prosperous city, the development of MSMEs is of course inseparable from factors driving 
and inhibiting. With integrated and planned efforts, MSME actors with various limitations must be facilitated, mobilized and 
motivated to grow their entrepreneurial instincts (Afriyani, 2019). The following table shows the number of MSMEs in Bogor 
City, especially in the culinary industry: 
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Table 1  
Data on MSME Actors in the Culinary Sector in Bogor City for 2020-2021 

No Regional Name Number of MSME Players 2020 Number of MSME Players 2021 
1 Central Bogor 344 670 
2 West Bogor 100 906 
3 East Bogor 628 495 
4 North Bogor 765 473 
5 South Bogor 450 642 
6 Land of Sareal 742 350 

TOTAL 3,029 Units 3536 Units 
Source: Secondary, Bogor City Cooperatives and UMKM Service, processed 2021. 

MSMEs in Bogor City require high levels of innovation, creativity and hard work to maintain their businesses (Susilowati, 
2021). Therefore, the Bogor City Cooperatives Service is trying to provide as much training as possible to MSME players. 

Table 2  
Types of MSMEs supported by the Bogor City KUKM Service 

No Types of MSMEs Amount Percentage 
1 Internet Technology 18 1% 
2 Food and Household Needs 1668 47% 
3 Industry, Fashion 109 3% 
4 Automotive, Transportation 32 1% 
5 Food, Drinks, and Culinary/PKL 1183 33% 
6 Education 2 0.1% 
7 Craft 149 4% 
8 Etc 377 11% 

Total 3536 100% 
Source: Secondary, Bogor City Cooperatives and UMKM Service, processed 2021 

The types of MSMEs in the City of Bogor according to the percentage of business actors such as food, drinks and culinary, 
when combined, the number is 1183 or a percentage of 33% which are under the guidance of the Bogor City Cooperatives 
and MSMEs Service, and Bogor City is one of the largest city centers with the number of souvenirs when immigrants visit 
for tourism (Indupurnahayu et al., 2022). Training is expected to improve the performance of MSMEs. Many people now run 
MSME businesses in the culinary sector because it is easy and requires little capital (Amini et al., 2021). The performance of 
small and medium enterprises (MSMEs) is defined as the result of an individual's work to achieve predetermined goals by 
relating the values or standards to which they work (Suci, 2019). The successful performance of MSMEs will make MSMEs 
an important part of the economy of Bogor City. According to Syiraf & Hidayat (2022), the low quality of human resources 
will have an impact on the performance of MSMEs because human resources are the main component in increasing the level 
of competitiveness of companies and helping them adapt to rapid changes in the business environment (Halim, 2020). Several 
MSME businesses experienced a decline in sales, which resulted in a decrease in income and even an unstable decrease in the 
number of customers (Amini et al., 2021; Mashadi & Suardy, 2020). Another factor that influences MSME performance is 
entrepreneurial characteristics (Hakim et al., 2022), which relates to a person's characteristics, behavior and actions to create 
innovative things in the business world and also how a person acts in their daily life as an entrepreneur (Pulungan et al., 2019). 
This problem can hamper the growth and innovation of MSMEs (Zuhdi et al., 2023). Many MSMEs do not have adequate 
management capabilities, such as planning, controlling and organizing. This lack of skills can affect the operational efficiency 
and competitiveness of MSMEs (Rainanto & Fathiah, 2020). Many MSMEs in the city of Bogor still use traditional technology 
or have not implemented sophisticated technological innovations (Mashadi & Suardy, 2020). Organizational culture which is 
supported by factors such as the values of innovation, risk and hard work can influence the motivation and entrepreneurial 
attitudes of MSMEs (Viola Jeptanui Koskey, 2023). When viewed from the MSME Sustainability Index it appears as follows. 
 
Table 3  
MSME Sustainability Index 

Types of MSMEs 2019 2020 2021 
Food 0.98 0.32 0.33 
Drink 0.97 0.31 0.31 
Clothes 0.94 0.28 0.27 
Service 0.98 0.32 0.33 
Manufacture 0.99 0.31 0.31 
Average 0.97 0.31 0.31 

Source: Department of Industry, Trade and Cooperatives, , Bogor City 2019-2021 

 

In 2020, the MSME sustainability index in Bogor city the average reached 0.97, meaning that 97% of MSMEs in Bogor city 
in 2019 they could survive, meanwhile, in 2020 the average was only 0.31 or 31%, meaning that the average MSMEs that 
could survive was 31%, and in 2021 it was also only 31%. Judging from the level of target achievement, it is still very minimal. 
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Table 4  
Target Achievement Level 

Target 2019 2020 2021 
Exceeding the target 40% 10% 10.50% 
Same with targets 40% 18% 18.50% 
below target 20% 7% 71% 
Total 100% 100% 100% 

Source: Department of Industry, Trade and Cooperatives, Bogor City 2019-2021 

The number of MSMEs that were unable to achieve the target in 2019 was only 20%, but in 2020 it rose to 72% and in 2021 
it fell again to 71%. If we look at the contribution of MSMEs to GDP, it appears as follows. 

Table 5  
Contribution of MSMEs to regional gross domestic product (GDP). Bogor city 2019-2021 

Description 2019 2020 2021 
Target 64% 61.07% 62.36% 
Realization 60.3% 37.30% 15.12%, 

Source: Department of Industry, Trade and Cooperatives, Bogor City, 2019-2021 

The contribution of MSMEs to the gross domestic product (GDP) of the Bogor City region for 2019-2021 over the past three 
years has experienced a very significant decline, in 2019 it was able to reach 60.3% of the APBD, in 2020 it only contributed 
37.3%, and in 2021 will only be able to contribute 15.12%. So, it is necessary to carry out research on strategies that can be 
implemented to improve the performance of MSMEs, especially in the era of the Covid-19 pandemic.  

In previous research, there were inconsistencies in the existing results. First, the influence of organizational culture on business 
performance also obtained significant results (Fikri et al., 2022; Nilasari et al., 2023; Pînzaru et al., 2022; Viola Jeptanui 
Koskey, 2023; Wahyuhadi et al., 2023) and not significant (Agustin, 2020; Alansori et al., 2021) 

Second, The influence of owner characteristics on business performance also obtained significant results (Arivdsson & 
Sabelfeld, 2023; Hakim et al., 2022; Pulungan et al., 2019; Rahmawati, 2023; Suandi et al., 2023) and not significant (Ludiya 
& Kurniawan, 2020; Syiraf & Hidayat, 2022). 

Third, The effect of government intervention on business performance also obtained significant results (Mohezar et al., 2020; 
Nilasari et al., 2023; Susilawati et al., 2021; Zaki et al., 2022; Zhang et al., 2024) and not significant (Harjowiryono & 
Siallagan, 2021). 

The existence of this research gap is very interesting in making Organizational Culture, Owner Characteristics, and 
Government Intervention as factors that influence Business Performance and adding the Entrepreneurial Orientation variable 
as an intervening variable. Entrepreneurial Orientation is a key factor in business success. MSME players in the culinary 
sector need to have a strong entrepreneurial orientation to face competition and gain profits (Barinta et al., 2022; Guerra & 
Camargo, 2024; Mathafena & Msimango-Galawe, 2023; Nofiani et al., 2021; Salih et al., 2024). Organizational Culture, 
Owner Characteristics, Government Intervention, and Entrepreneurial Orientation are the focus of this research because they 
play an important role in determining Business Performance. The study above shows that the factors, Organizational Culture, 
Owner Characteristics, Government Intervention, and Entrepreneurial Orientation which are considered to have an impact on 
Business Performance, are not consistent. 
 

2. Theory 
 

2.1 The Influence of Organizational Culture on Entrepreneurial Orientation 
 

Borodako et al. (2023) show that the strategic, technological, organizational culture and market dimensions of IO have a 
positive effect on KM. Research conducted by Alvarez-Torres et al. (2019) shows that Mexican companies that realize EO 
have a positive effect on their company's performance. Chew et al. (2022) show that three key decision-making cultural values, 
namely individualism, masculinity, and uncertainty avoidance, show a significant relationship with corporate EO. Ismah 
(2023) shows fostering an entrepreneurial mindset and collaborative innovation strategies for sustainable industrial 
development in this region. Andriani et al. (2024) show that Minangkabau Universal Leadership has a positive and significant 
influence on business performance. therefore, entrepreneurial orientation was found to mediate the relationship between 
Universal Minangkabau leadership and business performance (Alvarez-Torres et al., 2019; Andriani et al., 2024; Chew et al., 
2022; Ismah, 2023; “The impact of innovation orientation and knowledge management on business services performance 
moderated by technological readiness,” 2023). 
 

H1: There is an influence between organizational culture and entrepreneurial orientation. 
 

2.2 The Influence of Owner Characteristics on Entrepreneurial Orientation 

Dwumah, Amaniampong, Animwah Kissiedu, & Adu Boahen (2024), showed that SME owner-manager network ties appear 
to be a significant and positive moderator of EO and SME performance links. Bilal & Fatima (2022), show that the results 
provide empirical support for the alleged relationship between IEO and SMEs. Beltrame, Grassetti, Bertinetti, & Sclip (2023). 
shows that proactive attitude, autonomy, and competitive aggressiveness are important constructs for improving access to 
bank financing. Abeywardana et al. (2021), show that Perceived quality is the single most important determinant of brand 
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value for a particular brand. Wahyuni and Sara (2020), show that the answers to the problems and objectives that have been 
determined are market orientation, learning orientation and entrepreneurial orientation which influence business performance 
through knowledge competency and innovation directly and the influence is very positive (Abeywardana et al., 2021; Beltrame 
et al., 2023; Bilal & Fatima, 2022; Dwumah et al., 2024; Wahyuni & Sara, 2020). 
 

H2: There is an influence between owner characteristics and entrepreneurial orientation. 

2.2 The Effect of Government Intervention on Entrepreneurial Orientation 
 

Ogujiuba et al. (2022) show that the impact of location on government support has a major impact on long-term business 
plans and entrepreneurship. Gomes et al. (2022), indicate that this research contributes to a better understanding of the 
relationship between economic growth and entrepreneurial conditions in countries with different degrees of economic growth. 
Asad et al. (2024) pointed out that our research adds to knowledge about both green entrepreneurial orientation and green 
innovation and guides future researchers as well as practitioners about the policies they need to follow to benefit from the best 
environmentally friendly practices. Iqbal and Khizar (2022), show that in the context of small businesses and entrepreneurship 
by utilizing a combination of theoretical and conceptual development approaches. Handiman, Rachbini, Chan, & Riyanto 
(2024), show that this research suggests the role of entrepreneurial orientation to increase the influence of social capital and 
government support on sustainable rural tourism performance (Asad et al., 2023; Gomes et al., 2022; Handiman et al., 2024; 
Iqbal & Khizar, 2022; Ogujiuba et al., 2022) 
 

H3: There is an influence between government intervention and entrepreneurial orientation. 

2.3 The Influence of Organizational Culture on Business Performance 
 

Research conducted by Nilasari et al. (2023), shows that performance measurements at the Magelang district office using 
BSC and weighing with AHP are quite satisfactory. Koskey (2023), shows that organizational culture, leadership and 
teamwork have a positive influence on strategic implementation. Pînzaru et al. (2022), show that the challenges and practical 
benefits associated with digital transformation of businesses in the context of developing sustainability strategies. Future 
avenues of investigation are also highlighted. Fikri et al. (2022), show that this research found that MO influences business 
performance both directly and through mediating variables, namely service innovation and TQM. Wahyuhadi et al. (2023), 
shows that the results of the correlation test between Employee Satisfaction, Remuneration and Performance show a positive 
correlation that is not significant (Fikri et al., 2022; Nilasari et al., 2023; Pînzaru et al., 2022; Viola Jeptanui Koskey, 2023; 
Wahyuhadi et al., 2023). 

H4: There is an influence between organizational culture and business performance. 
 

2.4 The Influence of Owner Characteristics on Business Performance 
 

Research conducted by Rahmawati (2023), shows that simultaneously, women's leadership, education level, financing, and 
investment influence profitability, and the results of the determination test show that the independent variables in the form of 
women's leadership, education level, financing, and investment can explain the dependent variable profitability . Research 
conducted by Hakim, Mujahidah, & Rusydiana (2022), shows that the results of sentiment analysis indicate a tendency for 
positive perceptions of Halal Certification according to the opinions of Twier users, with positive sentiment of 41.8%, neutral 
sentiment of 30.8% and negative sentiment amounting to 27.4%. Research conducted by Arivdsson & Sabelfeld (2023), shows 
that various discourses of sustainability, emerging from policy and regulatory initiatives, socio-political events, and civil 
society activism, are reflected in the way CEOs frame sustainability over time. Research conducted by Suandi, Herri, 
Yulihasri, & Syafrizal (2023), shows that entrepreneurial marketing directly or indirectly (through profit competition) 
influences bank performance. Research conducted by Pulungan, Wahyudi, & Muharam (2019), shows that performing shares 
come from the construction sector and the pharmaceutical sector. Therefore, investors are advised to pay more attention to 
BUMN from the pharmaceutical sector and the development sector (Arivdsson & Sabelfeld, 2023; Hakim et al., 2022; 
Pulungan et al., 2019; Rahmawati, 2023; Suandi et al., 2023). 

H5: There is an influence between owner characteristics and business performance. 

2.5 The Effect of Government Intervention on Business Performance 
 

Nilasari et al. (2023) showed that the performance measured at the Magelang district office using BSC and weighed with AHP 
was quite satisfactory. Research conducted by Susilawati (2021), shows that Transformational leadership is oriented towards 
the organization's vision and goals, which are translated into action. Mohezar et al. (2020), show that corporate 
entrepreneurship plays a moderating role in interstate policy relations, supply chain collaboration, and innovation. Research 
conducted by Zaki et al. (2022), shows that Business in Islamic boarding schools is closely related to SDGs, so its existence 
needs to continue to be improved. Zhang et al. (2024). shows that tightening real estate policy much lowers the profitability 
of real estate companies (ROA and ROE), while increasing their liquidity risk (Mohezar et al., 2020; Nilasari et al., 2023; 
Susilawati et al., 2021; Zaki et al., 2022; Zhang et al., 2024). 
 

H6: There is an influence between government intervention and business performance. 
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3. The Influence of Entrepreneurial Orientation on Business Performance 

Barinta et al. (2022), show that entrepreneurial orientation and market orientation are proven to have an influence on 
improving the performance of MSMEs. Mathafena and Msimango-Galawe (2023) show that entrepreneurial organizations 
and market organizations are proven to have an influence on improving the performance of MSMEs. Salih, Alsalhi, & Abou-
Moghli (2024), show that various aspects of entrepreneurial orientation, such as being proactive, taking risks, and flexibility, 
have a significant and beneficial influence on organizational performance. Nofiani et al. (2021), show that innovation and 
social network ambidexterity mediate the relationship between EO and SME performance. Research conducted by Guerra & 
Camargo (2024), shows that the CD strategy seems to dominate FP when EO is absent (Barinta et al., 2022; Guerra & 
Camargo, 2024; Mathafena & Msimango-Galawe, 2023; Nofiani et al., 2021; Salih et al., 2024). 

H7: There is an influence between entrepreneurial orientation and business performance. 

H8: There is an indirect influence between organizational culture on business performance through entrepreneurial 
orientation. 

H9: There is an indirect influence between owner characteristics on business performance through entrepreneurial 
orientation. 

H10: There is an indirect influence between government intervention on business performance through entrepreneurial 
orientation . 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 1. Framework of Thinking 

 

Information: 
Direct Influence : 
Indirect influence: 

4. Method 

4.1 Research design 

This type of research is descriptive and verification research. Descriptive research is research that aims to obtain a description 
of the characteristics of all research variables. This research was conducted in Bogor City, which includes Bogor City, South 
Bogor, North Bogor, West Bogor and East Bogor. The research was conducted in May-June 2024. The population of this 
research is MSME actors in the food sector in Bogor City, where the numberas many as 977 people spread throughout the 
city of Bogor.This research uses a random sampling technique, namely by determining the sample size based on the size of 
the research population in all research locations. To determine the number of research samples, Issac and Michael (2000) 
developed a method, namely using the following formula. 
 
Table 6 
Research population and sample 

Region Total Population*) Total of Samples 
Bogor City 198 40 
South Bogor 199 40 
North Bogor 207 42 
West Bogor 205 41 
East Bogor 168 33 
Amount 977 196 

*) Source: Bogor City Department of Industry and Trade 2024 

Entrepreneurial 
Orientation 

Organizational 
culture 

Owner 
Characteristics 

Government 
intervention 

Business 
Performance 

H1 

H7 

H10 

H9 

H8 

H5 

H6 

H4 

H3 

H2 
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After the number of samples can be determined using the Issac and Michael formula, the next step is to create sample criteria, 
where the number of samples is obtained from a calculation of 196 samples which is equivalent to 196 respondents. Of these 
196 respondents there are several criteria that must be met, namely: MSMEs operate in food sector that has been running for 
at least 6 months, Respondents from the sample have positions as owners of MSMEs, and Respondents from the Sample are 
still actively running businesses as Food MSMEs. 

4.2 Research data 
 
The types of data in this research are primary data and secondary data. Primary data is data that comes from respondents' 
answers during field research. Primary data is used for data analysis and to test hypotheses. Secondary data is data that is 
already available either owned by respondents, related parties, or available on the internet, books, journals, and others. 
Secondary data is not used to test hypotheses but is complementary to the existence of primary data. Primary data was obtained 
through filling out questionnaires by respondents. Meanwhile, secondary data is obtained from supporting data through 
literature studies, journals, mass media articles and books related to the research topic. The primary data source is MSMEs in 
the culinary sector in Bogor City, while the respondents are MSME owners. 
 
4.3 Validity Test of Measuring Tools/Research Instruments 
 
Data is collected through a questionnaire, before the questionnaire is distributed to respondents it must first go through a 
validity test (Ghozali, 2020).The minimum requirement to be considered a valid instrument item is that the validity index 
value is ≥ 0.3 and if the Pearson Product Moment correlation coefficient r is calculated > r table. Therefore, all questions that 
have a correlation level below r table or <0.3 must be corrected because they are considered invalid. The correlation method 
used is Pearson Product Moment. After the correlation number is known, then the t value of r is calculated. After that, it is 
compared with the critical value. If t count > t table, it means the data is significant (valid) and suitable for use in testing 
research hypotheses. On the other hand, if t count ≤ t table, it means that the data is not significant (invalid) and will not be 
included in research hypothesis testing. Valid statements are then tested for reliability. 
 

4.4 Research Instrument 
 

A questionnaire is a data collection technique that is carried out by providing a set of written questions/statements 
accompanied by alternative answers for respondents to answer. The design of the questionnaire created by the researcher is 
closed so that respondents can answer it easily and quickly. The measurement scale used is the Likert scale, where each answer 
will be given a score with the following criteria: 
 

a. Strongly agree (SS) was given a score of 5 
b. Agree (S) was given a score of 4 
c. Disagree (KS) was given a score of 3 
d. Disagree (TS) is given a score of 2 
e. Strongly disagree (STS) is given a score of 1 

 

4.5 Instrument Calibration 

The instrument validity test is used to see whether the instrument is valid or not, done by correlating the item score with the 
total score using the product moment correlation formula. All validity test calculations use the SPSS version 25 of the 
application. Reliability tests are carried out to determine the consistency of a respondent's answers. This test was carried out 
using the Cronbach Alpha test. All reliability test calculations also use SPSS version 25 tools. 
 
4.6 Data analysis technique 
 

Data analysis in this research uses the SEM (Structural Equation Modeling) approach where SEM is a statistical technique for 
testing and estimating causal relationships using a combination of statistical data and qualitative causal assumptions. SEM is 
actually a hybrid technique that includes confirmatory aspects of factor analysis, path analysis and regression which can be 
considered a special case of SEM. 

 
Fig. 2. Research Path Diagram 
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5. Results  

5.1 Characteristics of Research Respondents 
 

The distribution of respondents based on gender can be seen in Table 7. 

Table 7  
Distribution of Respondents Based on Gender 

No. Gender F Percentage (%) 
1 Man 41 17.61 
2 Woman 155 82.39 

Amount 196 100.00 
Source: Primary data processed, 2024 

Based on Table 8 regarding the characteristics of respondents according to gender above, the number of female respondents 
was 155 people or 82.397%, this dominates over male respondents who only numbered 41 people or 17.61%. The distribution 
of respondents based on age can be seen in Table 7.  

 
Table 8  
Distribution of Respondents Based on Age 

No. Age f Percentage (%) 
1 21- 30 Years 164 93.18 
2 31 – 40 Years 5 2.84 
3 41 - 50 Years 5 2.84 
4 Over 50 Years 2 1.14 

Amount 176 100.00 
 

Table 9  
Distribution of Respondents Based on Last Level of 
Education 

No. Education f Percentage (%) 
1 High School/High School 87 43.75 
2 Diploma 27 11.36 
3 Bachelor Degree 80 43.18 
4 Postgraduate (S2) 1 0.57 
5 Other 4 1.14 

Amount 196 100.00 
 

Source: Primary data processed, 2024 

From Table 8, it can be seen that the majority of respondents are aged 21 - 30 years with a total of 164 respondents or 93.18%, 
followed by respondents aged between 31 - 40 and 41 - 50 years with a total of 5 respondents or 2.84% years old and finally 
aged in over 50 years old were only 2 respondents or 1.14%. The distribution of respondents based on their latest level of 
education can be seen in the table below. From Table 9, it can be seen that the respondents' final education level was 
SMA/SMU and Bachelor (S1), respectively 87 people (43.75) and 80 people (43.18%) dominating the number of respondents 
in this study. Followed by 27 respondents with Diploma education (11.36) and only a small number of respondents with 
Postgraduate (S2) and other education, respectively 1 person (0.57%) and 4 people (1.14%). 

2.6 Convergent Validity Test Results 
 
Fig. 3 shows that all manifest variables have a loading value of more than 0.6, indicating good validity and meeting convergent 
validity. The loading factor value for each manifest on the research variable is given in Fig. 3. On average, each manifest 
variable analyzed has a Loading Factor value > 0.6, as can be seen from the data output in Table 3. Therefore, the overall 
manifest used in this investigation has met the reliable criteria and can be used for future examinations, according to these 
results. Fig. 4 also presents the results of the bootstrapping. Finally, Table 10 shows the results of testing the hypotheses. 
 

  
Fig. 3. First Run PLS Algorithm Model Fig. 4. Bootstrapping Inner Model 
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Table 10  
Path Coefficients 

  
Original 

Sample (O) 
Sample Mean 

(M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STDEV|) 

P Values 

Organizational Culture → Business Performance 0.590 0.586 0.070 3.004 0.006 
Organizational Culture → Entrepreneurial Orientation 0.471 0.462 0.100 3.713 0.017 
Government Intervention → Business Performance 0.639 0.634 0.065 3.600 0.030 
Government Intervention → Entrepreneurial Orientation 0.647 0.654 0.050 12.862 0.000 
Owner Characteristics → Entrepreneurial Orientation 0.591 0.572 0.055 3.234 0.021 
Owner Characteristics → Business Performance 0.525 0.547 0.019 3.045 0.007 
Entrepreneurship Orientation → Business Performance 0.780 0.779 0.049 15.845 0.000 
Source: processed by SmartPLS 

H1: There is a significant influence of Organizational Culture on Entrepreneurial Orientation. 
 
From the results of the path coefficient obtained between Organizational Culture towards Entrepreneurial Orientation of 
0.471with a P-Value of 0.017 < 0.05, it is concluded that there is a significant influence between Organizational Culture on 
Entrepreneurial Orientation. A positive value in the coefficient means that the higher the Organizational Culture, the higher 
the Entrepreneurial Orientation, so H1 is accepted. 

 

H2: There is a significant influence of Owner Characteristics on Entrepreneurial Orientation. 
 
From the results of the path coefficient obtained between Owner Characteristics towards Entrepreneurial Orientation of 
0.591with a P-Value of 0.021 < 0.05, it is concluded that there is a significant influence between Owner Characteristics 
towards Entrepreneurial Orientation. A positive value on the coefficient means it is increasing The higher the Owner 
Characteristics, the better the Entrepreneurial Orientation, so H2 is accepted. 

 

H3: There is a significant influence of Government Intervention on Business Performance. 
 

From the results of the path coefficient obtained between Government Intervention on Business Performance is 0.647 with a 
P-Value of 0.000 < 0.05, so it is concluded that there is a significant influence between Government Intervention on Business 
Performance. A positive value on the coefficient means that the higher the quality of government intervention, the higher the 
business performance, so H3 is accepted. 

H4: There is a significant influence of Organizational Culture on Business Performance. 
 
From the results of the path coefficient obtained between Organizational Culture on Business Performance is 0.590 with a P-
Value of 0.006 < 0.05, so it is concluded that there is a significant influence between Organizational Culture on Business 
Performance. A positive value in the coefficient means that the higher the quality of Organizational Culture, the higher the 
Business Performance, so H4 is accepted. 

 

H5: There is a significant influence of Owner Characteristics on Business Performance. 
 
From the results of the path coefficient obtained between Owner Characteristics of Business Performance of0.525with a P-
Value of 0.007 < 0.05, it is concluded that there is a significant influence between Owner Characteristics of Business 
Performance. A positive value on the coefficient means it is increasing. The higher the Owner Characteristics, the higher the 
Business Performance, then H5 is accepted. 

 

H6: There is a significant influence of Government Intervention on Business Performance. 

 

From the results of the path coefficient obtained between Government intervention on business performance amounting to 
0.639 with a P-Value of 0.030 < 0.05, it is concluded that there is a significant influence between Government Intervention 
on Business Performance. A positive value on the coefficient means that the better the Government Intervention, the higher 
the Business Performance, so H6 is accepted 

 

H7: There is a significant influence of Entrepreneurial Orientation on Business Performance. 
 
From the results of the path coefficient obtained between Entrepreneurial Orientation towards Business Performance of 
0.780with a P-Value of 0.000 < 0.05, it is concluded that there is a significant influence between Entrepreneurial Orientation 
towards Business Performance. A positive value on the coefficient means that the better the Entrepreneurial Orientation, the 
higher the Business Performance, so H7 is accepted. 
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Mediation test 
 
The mediation effect test is used to test how the mediating or liaison variable influences the relationship between the 
independent variable and the dependent variable. 
 
Table 11  
Total Effect 

 Original 
Sample (O) 

Sample Mean 
(M) 

Standard 
Deviation 
(STDEV) 

T Statistics 
(|O/STDEV|) 

P Values 

Organizational Culture → Business Performance 0.356 0.354 0.097 0.478 0.033 
Government Intervention → Business Performance 0.466 0.476 0.062 7,517 0,000 
Owner Characteristics → Business Performance 0.349 0.342 0.082 1,244 0.015 
Source: processed by SmartPLS 

H8: There is a significant influence of Organizational Culture on Business Performance through the mediation of 
Entrepreneurial Orientation.  
 
From testing specific indirect effects, it is known that organizational culture has a positive effect on business performance 
through entrepreneurial orientation, where the P-value is 0.037 < 0.05 (alpha significance 5%). From the results of the total 
effects analysis, it was found that the relationship between Organizational Culture and Business Performance was still 
significant with a P-Value of 0.033 < 0.05 (alpha significance 5%). Therefore, it can be concluded that this mediation is only 
pseudo or partial (partially mediating), so H8 is accepted. 
 
H9: There is a significant effect Owner Characteristics on Business Performance through the mediation of Entrepreneurial 
Orientation. 
 
From testing the specific indirect effect, it is known that Characteristics of influential Owners positive impact on Business 
Performance through Entrepreneurial Orientation where the P-Values value is 0.021 < 0.05 (alpha significance 5%). From the 
results of the total effects analysis, it was found that the relationship Owner Characteristics with Business Performance is still 
significant with a P-Value of 0.015 < 0.05 (alpha significance 5%). Therefore, it can be concluded that this mediation is only 
pseudo or partial (partially mediating), so H9 is accepted. 
 
H10: There is a significant influence Government Intervention on Business Performance through Entrepreneurship Orientation 
mediation. 
 

From testing the specific indirect effect, it is known that Government intervention has an effect positive impact on Business 
Performance through Entrepreneurial Orientation where the P-Values value is 0.000 < 0.05 (alpha significance 5%). From the 
results of the total effects analysis, it was found that the relationship Government Intervention with Business Performance 
still significant with a P-Value of 0.000 < 0.05 (alpha significance 5%). Therefore, it can be concluded that this mediation is 
only pseudo or partial (partially mediating), so H10 is accepted. 

3. Discussion 
 
The Influence of Organizational Culture on Entrepreneurial Orientation 
 
The first hypothesis test is whether Organizational Culture has a positive and significant effect on Entrepreneurial Orientation 
among MSMEs in the Culinary Sector in Bogor City. The results of this research prove that Organizational Culture has a 
positive and significant influence on the Entrepreneurial Orientation of MSME Actors in the Culinary Sector in the City of 
Bogor. The results of this study are consistent with research findings Alvarez-Torres et al., (2019); Andriani et al., (2024); 
Borodako et al., (2023); Chew et al., (2022); and Ismah, (2023) that Organizational Culture has an influence on Entrepreneurial 
Orientation. Organizational culture is a series of activities, symbols, ideas carried out by an organization and become habits 
or routines that are in line with the organization's vision and mission (Basrowi; et al., 2019; Basrowi et al., 2025; Basrowi & 
Meida, 2019; Purwaningsih et al., 2024a). 
 

All these aspects were approved and carried out by all members of the organization without any objection. The better the 
implementation of organizational culture, the better the entrepreneurial orientation of business actors (Basrowi et al., 2019, 
2022; Basrowi & Fauzi, 2018; Nibel & Basrowi, 2022; Tonich & Basrowi, 2022). The worse the organizational culture carried 
out by all members of the organization, the lower the entrepreneurial orientation of business actors. To improve the quality of 
entrepreneurial orientation of business actors, one aspect that can be done is by improving organizational culture. When 
organizational leaders want to improve the quality or qualities of entrepreneurial orientation, the organizational leaders must 
make serious efforts to improve the quality of the prevailing organizational culture. 
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The Influence of Owner Characteristics on Entrepreneurial Orientation 
 
The second hypothesis testing is whether Owner Characteristics have a positive and significant effect on the Entrepreneurial 
Orientation of MSME Actors in the Culinary Sector in Bogor City. The results of this research prove that Owner 
Characteristics have a positive and significant influence on the Entrepreneurial Orientation of MSME Actors in the Culinary 
Sector in Bogor City. The results of this study are consistent with research findings (e.g. Abeywardana et al., 2021; Beltrame 
et al., 2023; Bilal & Fatima, 2022; Dwumah et al., 2024; Wahyuni & Sara, 2020) that Owner Characteristics have an influence 
on Entrepreneurial Orientation. The better the characteristics of the owner, the better the entrepreneurial orientation of the 
business actor. Conversely, the less good the characteristics of the owner, the lower the entrepreneurial orientation of the 
business actor (Basrowi et al., 2025, 2022; Elia et al., 2016; Himmatul & Junaedi, 2024; Shofwa et al., 2024). To improve the 
quality of entrepreneurial orientation of business actors, one aspect that can be done is to improve the quality of the owner's 
characteristics. When organizational leaders want to improve the quality or qualities of entrepreneurial orientation, the 
organizational leaders must make serious efforts to improve the characteristics of the owners. Here it can be seen how 
important it is to improve the characteristics of the owner when wanting to increase entrepreneurial orientation. Therefore, it 
is time for organizational leaders to continue to improve the characteristics of owners when they want to increase 
entrepreneurial orientation (Fauzi, Effendi, Basrowi, et al., 2024; Junedi et al., 2024; Mulyani & Basrowi, 2024b; Nuryanto 
et al., 2024). 
 
The Influence of Government Intervention on Entrepreneurial Orientation 
 
Testing the third hypothesis is whether Government Intervention has a positive and significant effect on Entrepreneurial 
Orientation among MSMEs in the Culinary Sector in Bogor City. The results of this research prove that government 
intervention has a positive and significant effect on the entrepreneurial orientation of MSME actors in the culinary sector in 
the city of Bogor. The results of this study are consistent with research findings (e.g., Asad et al., 2023; Gomes et al., 2022; 
Handiman et al., 2024; Iqbal & Khizar (2022; Ogujiuba et al., 2022) that Government Intervention has an influence on 
Entrepreneurial Orientation. The better the government's intervention, the better the entrepreneurial orientation of business 
actors. On the other hand, the less good the government's intervention, the lower the entrepreneurial orientation of business 
actors (Hamdan & Basrowi, 2024; Kharis et al., 2024; Nuryanto et al., 2023; Sintani et al., 2024; Yusuf et al., 2023). To 
improve the quality of entrepreneurial orientation of business actors, one aspect that the government can do is improve the 
quality of its interventions. When the government wants to improve the quality or quality of entrepreneurial orientation, the 
government must make serious efforts to increase its intervention. Here it can be seen how important efforts are to increase 
government intervention when wanting to increase entrepreneurial orientation. Therefore, it is time for the government to 
continue to increase government intervention when it wants to increase entrepreneurial orientation. 
 
The Influence of Organizational Culture on Business Performance 
 
The fourth hypothesis testing is whether organizational culture has a positive and significant effect on business performance 
among MSME actors in the culinary sector in the city of Bogor. The results of this research prove that organizational culture 
has a positive and significant effect on business performance among MSME actors in the culinary sector in the city of Bogor. 
The results of this study are consistent with research findings (e.g., Fikri et al., 2022; Nilasari et al., 2023; Pînzaru et al., 2022; 
Viola Jeptanui Koskey, 2023; Wahyuhadi et al., 2023) that Organizational Culture has an influence on Business Performance. 
As explained above, organizational culture is very important to improve performance. All these aspects are approved and 
carried out by all members of the organization without any exceptions at all. The better the implementation of organizational 
culture, the better the business performance of business actors. The worse the organizational culture carried out by all members 
of the organization, the lower the business performance of business actors. To improve the quality of business performance 
of business actors, one aspect that can be done is by improving organizational culture. Organizational leaders: When they 
want to improve business performance, the organizational leaders must make serious efforts to improve the quality of the 
existing organizational culture (Basrowi & Ali, 2022; Fauzi, Effendi, & Basrowi, 2024) 
 
The Influence of Owner Characteristics on Business Performance 
 
The fifth hypothesis test is whether owner characteristics have a positive and significant effect on business performance among 
MSME actors in the culinary sector in the city of Bogor. The results of this research prove that Owner Characteristics have a 
positive and significant influence on Business Performance among MSMEs in the Culinary Sector in Bogor City. The results 
of this study are consistent with research findings (Arivdsson & Sabelfeld, 2023; Hakim et al., (2022); Pulungan et al., (2019); 
Rahmawati (2023); and Suandi et al., (2023) that Owner Characteristics have an influence on Business Performance. The 
better the characteristics of the owner, the better the business performance of the business actor (Basrowi & Maunnah, 2019; 
Basrowi & Utami, 2020; Marwanto et al., 2020a; Soenyono & Basrowi, 2020). On the other hand, the less good the 
characteristics of the owner, the lower the business performance of the business actors. To improve the business performance 
of business actors, one aspect that can be done is to improve the quality of the owner's characteristics. When the leadership of 
an organization wants to improve business performance, the leader of the organization must make serious efforts to improve 
the characteristics of the owner. Here we can see how important it is to improve the characteristics of the owner when wanting 
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to improve business performance. Therefore, it is time for organizational leaders to continue to improve the characteristics of 
owners when they want to improve business performance (Basrowi & Utami, 2023; Marwanto et al., 2020b; Suseno et al., 
2018; Suwarno  Basrowi, 2020). 
 
The Effect of Government Intervention on Business Performance 
 
Testing the sixth hypothesis is whether Government Intervention has a positive and significant effect on Business Performance 
of MSMEs in the Culinary Sector in Bogor City. The results of this research prove that government intervention has a positive 
and significant effect on business performance among MSME actors in the culinary sector in the city of Bogor. The results of 
this study are consistent with research findings (e.g., Mohezar et al., 2020; Nilasari et al., 2023; Susilawati et al., 2021; Zaki 
et al., 2022; Zhang et al., 2024) that Government Intervention has an influence on Business Performance. The better the 
government's intervention, the better the business performance of business actors. On the other hand, the worse the 
government's intervention, the lower the business performance of business actors. To improve business performance, the 
aspect that the government can do is improve the quality of its interventions. When the government wants to improve business 
performance, the government must make serious efforts to increase its intervention. Here we can see how important efforts to 
increase government intervention are when we want to improve business performance. Forms of government intervention 
include: regulations that favour business actors, low or even zero taxes for micro, small and medium enterprises, fuel subsidies, 
electricity subsidies and labour wage subsidies. Therefore, it is time for the government to continue to increase government 
intervention when it wants to improve the business performance of business actors in its country (Hamdan & Basrowi, 2024; 
Junaidi et al., 2024; Miar et al., 2024; Yusuf et al., 2024). 
 
The Influence of Entrepreneurial Orientation on Business Performance 
 
Testing the seventh hypothesis is whether Entrepreneurial Orientation has a positive and significant effect on Business 
Performance among MSMEs in the Culinary Sector in Bogor City. The results of this research prove that Entrepreneurial 
Orientation has a positive and significant effect on Business Performance among MSMEs in the Culinary Sector in Bogor 
City. The results of this study are consistent with research findings (Barinta et al., 2022; Guerra & Camargo, 2024; Mathafena 
& Msimango-Galawe, 2023; Nofiani et al., 2021; Salih et al., 2024) that Entrepreneurial Orientation has an influence on 
Business Performance. The better the entrepreneurial orientation, the better the business performance of the business actor. 
Conversely, the less good the entrepreneurial orientation, the lower the business performance of business actors. To improve 
the business performance of business actors, one aspect that can be done is to improve the quality of entrepreneurial 
orientation. When organizational leaders want to improve business performance, the organizational leaders must make serious 
efforts to increase entrepreneurial orientation. Here it can be seen how important it is to increase entrepreneurial orientation 
when wanting to increase business performance. Therefore, it is time for organizational leaders to continue to improve their 
entrepreneurial orientation when they want to increase business performance 
 
The Influence of Organizational Culture on Business Performance through Entrepreneurial Orientation 
 
The eighth hypothesis tested is whether organizational culture has a positive and significant effect on business performance 
through entrepreneurial orientation among MSME actors in the culinary sector in the city of Bogor. The results of this research 
prove that Organizational Culture has a positive and significant effect on Business Performance through entrepreneurial 
orientation among MSMEs in the Culinary Sector in the City of Bogor. The type of mediation carried out is partial mediation, 
with the type of competitive partial mediation being able to have an impact both directly and indirectly on Organizational 
Culture on Business Performance among MSME Players in the Culinary Sector in the City of Bogor. This shows that the 
independent variable has a strong ability both directly and indirectly on the dependent variable, and competitive partial 
mediation occurs if the coefficient is positive. The better the implementation of organizational culture, the better the 
entrepreneurial orientation which will then increase the business performance of business actors. The worse the organizational 
culture carried out by all members of the organization, the lower the entrepreneurial orientation which has an impact on the 
low business performance of business actors. To improve the business performance of business actors, the aspect that can be 
done is to improve entrepreneurial orientation and organizational culture. When organizational leaders want to improve 
business performance, they need to improve organizational culture through improving the quality of entrepreneurial 
orientation. Thus, entrepreneurial orientation can be an effective intervening variable for increasing the influence of 
organizational culture on business performance. Through entrepreneurial orientation, the influence of organizational culture 
on business performance increases (e.g., Kittie & Basrowi, 2024; Mulyani & Basrowi, 2024a; Nuryanto et al., 2019; 
Purwaningsih et al., 2024b). 
 
The Influence of Owner Characteristics on Business Performance through Entrepreneurial Orientation 
 
Testing the ninth hypothesis is whether Owner Characteristics have a positive and significant effect on Business Performance 
through Entrepreneurial Orientation in MSME Actors in the Culinary Sector in Bogor City. The results of this research prove 
that Owner Characteristics have a positive and significant influence on Business Performance through entrepreneurial 
orientation among MSMEs in the Culinary Sector in Bogor City. The type of mediation carried out is partial mediation, with 
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the type of competitive partial mediation being able to have an impact both directly and indirectly on the Owner's 
Characteristics on Business Performance among MSME Actors in the Culinary Sector in the City of Bogor. This shows that 
the independent variable has a strong ability both directly and indirectly on the dependent variable, and competitive partial 
mediation occurs if the coefficient is positive. 
 

The better the characteristics of the owner, the better the entrepreneurial orientation which will then increase the business 
performance of the business actors. The worse the characteristics of the owner, the lower the entrepreneurial orientation, which 
has an impact on the low business performance of business actors. To improve the business performance of business actors, 
the aspect that can be done is to improve the entrepreneurial orientation and characteristics of the owner. When organizational 
leaders want to improve business performance, they need to improve the characteristics of the owner through improving the 
quality of entrepreneurial orientation. Thus, entrepreneurial orientation can be an effective intervening variable for increasing 
the influence of owner characteristics on business performance. Through entrepreneurial orientation, the influence of the 
owner's characteristics on business performance increases (Hadi et al., 2019; Miar et al., 2024; Nuryanto et al., 2019; Yusuf 
et al., 2024). 

The Effect of Government Intervention on Business Performance through Entrepreneurial Orientation 
 
Testing the tenth hypothesis is whether Government Intervention has a positive and significant effect on Business Performance 
through entrepreneurial orientation among MSMEs in the Culinary Sector in the City of Bogor. The results of this research 
prove that government intervention has a positive and significant effect on business performance through entrepreneurial 
orientation among MSME actors in the culinary sector in the city of Bogor. The type of mediation carried out is partial 
mediation, with the type of competitive partial mediation being able to have an impact both directly and indirectly on 
Government Intervention on Business Performance among MSME Players in the Culinary Sector in the City of Bogor. This 
shows that the independent variable has a strong ability both directly and indirectly on the dependent variable, and competitive 
partial mediation occurs if the coefficient is positive. The better the government's intervention, the better the entrepreneurial 
orientation which will then improve the business performance of business actors. The worse the government intervention, the 
lower the entrepreneurial orientation, which has an impact on the low business performance of business actors. To improve 
the business performance of business actors, aspects that can be done are increasing entrepreneurial orientation and 
government intervention. When organizational leaders want to improve business performance, they need to increase 
government intervention through improving the quality of entrepreneurial orientation. Thus, entrepreneurial orientation can 
be an effective intervening variable for increasing the influence of government intervention on business performance. Through 
entrepreneurial orientation, the influence of government intervention on business performance will increase 
 
4. Conclusion 
 

In general, the aim of this research is to analyze the influence of organizational culture, owner characteristics, government 
intervention on entrepreneurial orientation and its implications for business performance among MSME actors in the culinary 
sector in Bogor City, West Java Province, Indonesia. Based on the discussion of the findings in this research, it can be 
concluded that Organizational Culture has a positive and significant influence on the Entrepreneurial Orientation of MSME 
Actors in the Culinary Sector in the City of Bogor; Owner Characteristics have a positive and significant influence on the 
Entrepreneurial Orientation of MSME Actors in the Culinary Sector in the City of Bogor; Government intervention has a 
positive and significant effect on the Entrepreneurial Orientation of MSMEs in the Culinary Sector in the City of Bogor; 
Organizational culture has a positive and significant effect on business performance among MSME actors in the culinary 
sector in the city of Bogor; Owner characteristics have a positive and significant influence on business performance among 
MSME actors in the culinary sector in the city of Bogor; Government intervention has a positive and significant effect on 
business performance among MSME actors in the culinary sector in the city of Bogor; Entrepreneurial Orientation has a 
positive and significant effect on Business Performance among MSMEs in the Culinary Sector in the City of Bogor; 
Organizational Culture has a positive and significant effect on Business Performance through entrepreneurial orientation for 
MSMEs in the Culinary Sector in Bogor City; Owner characteristics have a positive and significant influence on business 
performance through entrepreneurial orientation for MSME actors in the culinary sector in the city of Bogor; Government 
intervention has a positive and significant effect on business performance through entrepreneurial orientation for MSME 
actors in the culinary sector in Bogor City, West Java Province, Indonesia. 

References 
 
Abeywardana, T., Gangadhara, K. R., & Dilhani, K. S. (2021). Entrepreneurial Orientation of Rural Business Holders (Micro 

and Small): Evidence from Industrialized Suburbs of an Emerging Economy. In New Horizons in Management, 
Leadership and Sustainability: Innovative Case Studies and Solutions for Emerging Economies (pp. 177–189). Springer. 
https://doi.org/10.1007/978-3-030-62171-1_9 

Acs, Z. J., Morck, R. K., & Yeung, B. (2021). Entrepreneurship, globalization, and public policy. Journal of International 
Management, 7(3), 235–251. https://www.sciencedirect.com/science/article/abs/pii/S1075425301000461 



Sidarman et al.   /Uncertain Supply Chain Management 13 (2025) 

 

 

67

Afriyani, R. (2019). Analisis Daya Saing Pariwisata Kota Bogor. Bogor: Institut Pertanian Bogor. 
Agustin, D. S. (2020). Analisis Pengaruh Budaya Organisasi, Gaya Kepemimpinan Terhadap Kinerja Karyawan Umkm 

Dengan Motivasi Kerja Sebagai Variabel Intervening. IDEI: Jurnal Ekonomi & Bisnis, 1(1), 8–18. 
https://doi.org/10.38076/ideijeb.v1i1.4 

Agustina, T. S. (2019). Kewirausahaan di Era Revolusi Industri 4, 0. Jakarta : Mitra Wacana Media 
Alansori, A., Listyaningsih, E., Yuliansyah, Y., Lukman, I., & Sariningsih, E. (2021). Pengaruh Total Quality Management, 

teknologi dan budaya organisasi terhadap kinerja manajerial. Jurnal Akuntansi, Keuangan, Dan Manajemen, 2(2), 129–
139. https://doi.org/10.35912/jakman.v2i2.204 

Allport, G. W. (2019). Pattern and growth in personality. 
https://www.scirp.org/reference/referencespapers?referenceid=691495 

Alvarez-Torres, F. J., Lopez-Torres, G. C., & Schiuma, G. (2019). Linking entrepreneurial orientation to SMEs’ performance: 
Implications for entrepreneurship universities. Management Decision, 57(12), 3364–3386. https://doi.org/10.1108/MD-
11-2018-1234 

Amini, A. Z., Navalino, D. A., & Widana, I. D. K. K. (2021). Analsis Dampak Pandemi Covid-19 Pada Pelaku Usaha Mikro, 
Kecil, Dan Menengah (Umkm) Di Kota Bogor. Jurnal Ekonomi Pertahanan, 7(2), 235–244. 
https://jurnalprodi.idu.ac.id/index.php/EP/article/view/880 

Anderson, E. W., Fornell, C., & Lehmann, D. R. (2019). Customer Satisfaction, Market Share, and Profitability: Findings 
from Sweden. Journal of Marketing, 58(3), 53. https://doi.org/10.2307/1252310 

Andriani, C., Zona, M. A., & Thaib, I. (2024). Entrepreneurial orientation, business performance, and traditional leadership 
style. Cogent Business and Management, 11(1), 2302194. https://doi.org/10.1080/23311975.2024.2302194 

Arivdsson, S., & Sabelfeld, S. (2023). Adaptive framing of sustainability in CEO letters. Accounting, Auditing and 
Accountability Journal, 36(9), 161–199. https://doi.org/10.1108/AAAJ-11-2019-4274 

Asad, M., Aledeinat, M., Majali, T., Almajali, D. A., & Shrafat, F. D. (2023). Mediating role of green innovation and 
moderating role of resource acquisition with firm age between green entrepreneurial orientation and performance of 
entrepreneurial firms. Cogent Business and Management, 11(1), 2291850. 
https://doi.org/10.1080/23311975.2023.2291850 

Audretsch, D. B. (2019). Everything in its place: Entrepreneurship and the strategic management of cities, regions, and states. 
Oxford University Press. 

Audretsch, D. B., & Thurik, A. R. (2021). What’s new about the new economy? Sources of growth in the managed and 
enterpreneutrial economies. Industrial and Corporate Change, 10(1), 267–315. https://doi.org/10.1093/icc/10.1.267 

Baker, W. E., & Sinkula, J. M. (2019). The complementary effects of market orientation and entrepreneurial orientation on 
profitability in small businesses. Journal of Small Business Management, 47(4), 443–464. https://doi.org/10.1111/j.1540-
627X.2009.00278.x 

Bandura, A. (2021). Social cognitive theory: An agentic perspective. Annual Review of Psychology, 52(1), 1–26. 
https://doi.org/10.1146/annurev.psych.52.1.1 

Barinta, D. D., Siti Aisjah, & Christin Susilowati. (2022). Entrepreneurial orientation and market orientation as drivers of 
Micro Small Medium Entrepises (MSMEs’) Performance. Journal of Business and Management Review, 3(8), 548–562. 
https://doi.org/10.47153/jbmr38.4172022 

Beltrame, F., Grassetti, L., Bertinetti, G. S., & Sclip, A. (2023). Relationship lending, access to credit and entrepreneurial 
orientation as cornerstones of venture financing. Journal of Small Business and Enterprise Development, 30(1), 4–29. 
https://doi.org/10.1108/JSBED-07-2021-0281 

Bertalanffy, L. von. (2019). General system theory: Foundations, development, applications. G. Braziller. 
Bilal, A. R., & Fatima, T. (2022). Disentangling the individual entrepreneurial orientation and SMEs success nexus: an action-

based interplay of exploration activities and entrepreneurial alertness. Journal of Entrepreneurship in Emerging 
Economies, 14(6), 976–1000. https://doi.org/10.1108/JEEE-09-2020-0323 

Boldureanu, G., Ionescu, A. M., Bercu, A. M., & ... (2020). Entrepreneurship education through successful entrepreneurial 
models in higher education institutions. Sustainability. https://www.mdpi.com/2071-1050/12/3/1267 

Borodako, K., Berbeka, J., Rudnicki, M., & Łapczyński, M. (2023). The impact of innovation orientation and knowledge 
management on business services performance moderated by technological readiness. European Journal of Innovation 
Management, 26(7), 674–695. https://doi.org/10.1108/EJIM-09-2022-0523 

Brown, T. E. (2019). Sensor-based entrepreneurship: A framework for developing new products and services. Business 
Horizons, 60(6), 819–830. https://doi.org/10.1016/j.bushor.2017.07.008 

Cameron Kim, S., & Quinn Robert, E. (2019). Diagnosing and changing organizational culture. In Prantice Hall. 
Chew, T. C., Tang, Y. K., & Buck, T. (2022). The interactive effect of cultural values and government regulations on firms’ 

entrepreneurial orientation. Journal of Small Business and Enterprise Development, 29(2), 221–240. 
https://doi.org/10.1108/JSBED-06-2021-0228 

Covin, J. G., & Slevin, D. P. (2019). Strategic management of small firms in hostile and benign environments. Strategic 
Management Journal, 10(1), 75–87. https://doi.org/10.1002/smj.4250100107 

Damanpour, F. (1991). Organizational Innovation: A Meta-Analysis Of Effects Of Determinants and Moderators. Academy 
of Management Journal, 34(3), 555–590. https://doi.org/10.5465/256406 

Darmanto, S. W., & Dwiyani, T. (2019). Bauran Orientasi Strategi dan Kinerja Organisasi Penerapan Variabel Anteseden, 
Moderasi dan Mediasi dalam Penelitian Ilmiah. Deepublish. 



 68

Deal, T. E., & Kennedy, A. A. (2019). Culture: A New Look Through Old Lenses. The Journal of Applied Behavioral Science, 
19(4), 498–505. https://doi.org/10.1177/002188638301900411 

Dees, J. G. (2019). A Tale of Two Cultures: Charity, Problem Solving, and the Future of Social Entrepreneurship. Journal of 
Business Ethics, 111(3), 321–334. https://doi.org/10.1007/s10551-012-1412-5 

Denison, D. (2019). Corporate culture and organizational. New York: Wiley. Dike, P.(2013). The Impact of Workplace 
Diversity on Organizations. Dobbin, F., & Jung, J.(2010). Corporate Board Gender Diversity and Stock Performance: 
The Competence Gap or Institutional Investor Bias. NCL Rev, 89, 809. 

Dwumah, P., Amaniampong, E. M., Animwah Kissiedu, J., & Adu Boahen, E. (2024). Association between entrepreneurial 
orientation and the performance of small and medium enterprises in Ghana: the role of network ties. Cogent Business and 
Management, 11(1), 2302192. https://doi.org/10.1080/23311975.2024.2302192 

Fikri, A. R., Ratnasari, R. T., Ahmi, A., & Kirana, K. C. (2022). Market orientation and business performance: the mediating 
role of total quality management and service innovation among Moslem fashion macro, small and medium enterprises in 
Indonesia. Journal of Islamic Accounting and Business Research, 13(8), 1234–1252. https://doi.org/10.1108/JIABR-12-
2021-0321 

Fontana, A., & Musa, S. (2019). The impact of entrepreneurial leadership on innovation management and its measurement 
validation. International Journal of Innovation Science, 9(1), 2–19. https://scholar.ui.ac.id/en/publications/the-impact-of-
entrepreneurial-leadership-on-innovation-management 

Freud, S. (2019). Introductory lectures on psycho-analysis. In Myths and Mythologies: A Reader (pp. 158–166). Routledge. 
https://doi.org/10.4324/9781315475776-19 

Frishammar, J., & Hörte, S. Å. (2019). Managing external information in manufacturing firms: The impact on innovation 
performance. Journal of Product Innovation Management, 22(3), 251–266. https://doi.org/10.1111/j.0737-
6782.2005.00121.x 

Gartner, W. B. (2019). Organizing entrepreneurship. In Handbook of Research on Entrepreneurship (pp. 13–22). Edward 
Elgar Publishing. 

Ghozali, I. (2020). Aplikasi Analisis Multiverat Dengan Program SPSS. Semarang: Undip Press. 
Gomes, S., Ferreira, J., Lopes, J. M., & Farinha, L. (2022). The Impacts of the Entrepreneurial Conditions on Economic 

Growth: Evidence from OECD Countries. Economies, 10(7), 163. https://doi.org/10.3390/economies10070163 
Guerra, R. M. de A., & Camargo, M. E. (2024). Mediation of learning orientation on market orientation and business 

performance: evidence from Brazilian Small and Medium Enterprises (SMEs). Benchmarking, 31(2), 590–610. 
https://doi.org/10.1108/BIJ-06-2022-0404 

Hakim, B. A. H., Mujahidah, A. S., & Rusydiana, A. S. (2022). Sentiment Analysis on Halal Certification. Harmoni, 21(1), 
78–93. https://doi.org/10.32488/harmoni.v21i1.609 

Halim, A. (2020). Pengaruh Pertumbuhan Usaha Mikro, Kecil Dan Menengah Terhadap Pertumbuhan Ekonomi Kabupaten 
Mamuju. Jurnal Ilmiah Ekonomi Pembangunan, 1(2), 157–172. https://stiemmamuju.e-journal.id/GJIEP/article/view/39 

Handiman, U. T., Rachbini, D. J., Chan, S., & Riyanto, S. (2024). How To Increase Sustainable Rural Tourism Performance? 
an Empirical Study in Indonesia. Geojournal of Tourism and Geosites , 52(1), 150–164. 
https://doi.org/10.30892/gtg.52109-1191 

Handy, C. (2019). Understanding organizations. Penguin Uk. 
Harjowiryono, M., & Siallagan, W. A. (2021). Studi Kasus Intervensi Pemerintah Bagi Usaha Mikro, Kecil, Dan Menengah 

Di Masa Pandemi Covid-19. Indonesian Treasury Review: Jurnal Perbendaharaan, Keuangan Negara Dan Kebijakan 
Publik, 6(3), 263–287. https://doi.org/10.33105/itrev.v6i3.425 

Hastiyanto, F. (2019). Perencanaan Pembangunan Dan Gerakan Sosial Dalam Reforma Agraria Di Indonesia. Kybernan: 
Jurnal Studi Kepemerintahan, 4(2), 18–28. https://doi.org/10.35326/kybernan.v5i2.369 

Hodge, R. A. (2019). Mining company performance and community conflict: Moving beyond a seeming paradox. Journal of 
Cleaner Production, 84(1), 27–33. https://doi.org/10.1016/j.jclepro.2014.09.007 

Hofstede, G. (2019). Culture’s consequences: International differences in work-related values (Vol. 5). sage. 
Indrisni, E., Utomo, A., & Edy, I. C. (2020). Model Stategi Penguatan Daya Saing Idustri Kreatif Pariwisata Bernilai 

Kearifan Lokal. Yogyakarta: Deepublish. 
Indupurnahayu, I., Safalah, M. F., & Utami, M. A. (2022). Potensi dan Peluang UMKM Terhadap Upaya Pemulihan Ekonomi 

di Kota Bogor Pada Era Pandemi Covid-19. Jurnal Ilmiah Manajemen Kesatuan, 10(2), 349–354. 
https://doi.org/10.37641/jimkes.v10i2.1439 

Iqbal, M. J., & Khizar, H. M. U. (2022). The Epistemology of Entrepreneurial Responsible Orientation (ERO): Theory, 
Conceptualization, and Future Research. SAGE Open, 12(2), 21582440221089320. 
https://doi.org/10.1177/21582440221089320 

Iskandar, H. (2020). Pengaruh Penempatan Kerja Terhadap Kepuasan Kerja Serta Dampaknya Terhadap Kinerja Pegawai. 
Equator Journal of Management and Entrepreneurship (EJME), 8(4), 243–260. https://doi.org/10.26418/ejme.v8i4.43638 

Ismah, S. (2023). Entrepreneurial Orientation and Innovation Ecosystems in the Industrial Sector, Central Region, Kampala, 
Uganda: A Review. Open Journal of Applied Sciences, 13(12), 2447–2460. https://doi.org/10.4236/ojapps.2023.1312191 

Ittner, C. D., & Larcker, D. F. (2023). Coming up Short on Nonfinancial Performance Measurement. Harvard Business 
Review, 81(11), 88–95. https://hbr.org/2003/11/coming-up-short-on-nonfinancial-performance-measurement 

Jones, P. (2019). Pengantar Teori-Teori Sosial: Dari Fungsionalisme hingga Post-modernisme. Yayasan Pustaka Obor 
Indonesia. 



Sidarman et al.   /Uncertain Supply Chain Management 13 (2025) 

 

 

69

Jung, C. G. (2019). The archetypes and the collective unconscious. In The Archetypes and the Collective Unconscious (Vol. 
9). Routledge. https://doi.org/10.4324/9781315725642 

Kaplan, R. S., & Norton, D. P. (2019). The balanced scorecard: translating strategy into action. Language, 11(322p), 23cm. 
Kusdi. (2019). Teori organisasi dan Administrasi. Jakarta: Salemba Humanika. 
Lawrence, P., & Pfeffer, J. (2019). The Human Equation: Building Profits by Putting People First. In Administrative Science 

Quarterly (Vol. 43, Issue 4). Harvard Business Press. https://doi.org/10.2307/2393627 
Ludiya, E., & Kurniawan, A. (2020). Pengaruh Kompetensi Kewirausahaan dan Orientasi Kewirausahaan Terhadap Kinerja 

Usaha Pada UMKM Bidang Fashion di Kota Cimahi. Jurnal Ilmu Manajemen Dan Bisnis, 11(2), 141–154. 
https://ejournal.upi.edu/index.php/mdb/article/view/28507 

Lumpkin, G. T., & Dess, G. G. (2019). Clarifying the entrepreneurial orientation construct and linking it to performance. 
Academy of Management Review, 21(1), 135–172. https://doi.org/10.5465/AMR.1996.9602161568 

Luthans, F. (2019). Organization Behavior. New York: McGraw Hill International. 
Mashadi, M., & Suardy, W. (2020). Peningkatan Strategi Marketing Bagi Pelaku UMKM Kota Bogor. Jurnal Abdimas 

Dedikasi Kesatuan, 1(2), 191–200. https://doi.org/10.37641/jadkes.v1i2.523 
Maslow, A. (2023). A theory of human motivation. Lulu. com. 
Mathafena, R. B., & Msimango-Galawe, J. (2023). Entrepreneurial orientation, market orientation and opportunity 

exploitation in driving business performance: moderating effect of interfunctional coordination. Journal of 
Entrepreneurship in Emerging Economies, 15(3), 538–565. https://doi.org/10.1108/JEEE-03-2021-0114 

McGregor, D. (2019). The human side of enterprise. Readings in Managerial Psychology, 4(2), 314–324. 
Mohezar, S., Sulaiman, A., Mohamad Nor, M. N., & Omar, S. (2020). Corporate entrepreneurship, national policies and 

supply chain collaborations: an empirical study of Malaysian LED manufacturers. Asia Pacific Journal of Innovation and 
Entrepreneurship, 14(2), 189–201. https://doi.org/10.1108/apjie-12-2019-0087 

Mondal, A., & Chakrabarti, A. B. (2021). Entrepreneurial orientation during adversity: differences across ownership 
categories. International Journal of Entrepreneurial Behaviour and Research, 27(4), 845–865. 
https://doi.org/10.1108/IJEBR-10-2019-0593 

Nikitina, T., Licznerska, M., Ozoliņa-Ozola, I., & Lapina, I. (2023). Individual entrepreneurial orientation: comparison of 
business and STEM students. Education + Training, 65(4), 565–586. https://doi.org/10.1108/ET-07-2021-0256 

Nilasari, A. P., Prihastiwi, D. A., & Nurcahya, Y. A. (2023). Integration of the balanced scorecard framework and analytical 
hierarchical procedure to determine the performance assessment model of public sector organizations. Maret, 16(1), 29–
44. https://e-journal.trisakti.ac.id/index.php/jasa/article/view/15389 

Nofiani, D., Indarti, N., Lukito-Budi, A. S., & Manik, H. F. G. G. (2021). The dynamics between balanced and combined 
ambidextrous strategies: a paradoxical affair about the effect of entrepreneurial orientation on SMEs’ performance. 
Journal of Entrepreneurship in Emerging Economies, 13(5), 1262–1286. https://doi.org/10.1108/JEEE-09-2020-0331 

Nopitasari, E., & Krisnandy, H. (2019). Pengaruh Gaya Kepemimpinan Demokratis, Motivasi Intrinsik dan Disiplin Kerja 
Terhadap Kinerja Karyawan PT Pangansari Utama Food Industry. Jurnal Ekonomi Manajemen. 
https://journal.unas.ac.id/oikonamia/article/view/511 

Nurhasanah, S., & Wisnu, D. (2020). Teori Organisasi. Malang: Universitas Muhammadiyah Malang. 
Ogujiuba, K. K., Olamide, E., Agholor, A. I., Boshoff, E., & Semosa, P. (2022). Impact of Government Support, Business 

Style, and Entrepreneurial Sustainability on Business Location of SMEs in South Africa’s Mpumalanga Province. 
Administrative Sciences, 12(3), 117. https://doi.org/10.3390/admsci12030117 

Panuju, R. (2020). Relasi Kuasa. Yogyakarta: Pustaka Pelajar. 
Permadi, D., Shabrina, F., & Rahyaputra, V. (2019). Menyongsong Kewirausahaan Digital Indonesia. UGM PRESS. 
Pînzaru, F., Dima, A. M., Zbuchea, A., & Vereș, Z. (2022). Adopting Sustainability and Digital Transformation in Business 

in Romania: A Multifaceted Approach in the Context of the just Transition. Amfiteatru Economic, 24(59), 28–45. 
https://doi.org/10.24818/EA/2022/59/28 

Pramestiningrum, D. R., & Iramani, I. (2020). Pengaruh literasi keuangan, financial capital, kebijakan pemerintah terhadap 
kinerja usaha pada usaha kecil dan menengah di Jawa Timur. Journal of Business and Banking, 9(2), 279. 
https://doi.org/10.14414/jbb.v9i2.1750 

Pratono, H. (2019). Ekonomi Perilaku Usaha Kecil: Teori Kewirausahaan, Konsep Perilaku, dan Agenda Penelitian. 
Yogyakarta: Graha Ilmu. 

Pulungan, D. P., Wahyudi, S., Suharnomo, S., & Muharam, H. (2019). The performance evaluation of the state-owned 
enterprise’s stocks in Indonesia. Investment Management and Financial Innovations, 16(2), 140–149. 
https://doi.org/10.21511/imfi.16(2).2019.12 

Rahmawati, A. (2023). Background of The Board of Director and Financial Intermediary: Does It Contribute to The 
Performance of Islamic Banks? Maliki Islamic Economics Journal, 3(2), 109–125. https://ejournal.uin-
malang.ac.id/index.php/m-iecjournal/article/view/24840 

Rainanto, B. H., & Fathiah, R. (2020). PKM Pembekalan Pelaku UMKM Kota Bogor Tentang Strategi Diferensiasi Dan 
Positioning Untuk Bertahan Dan Menang. Jurnal Abdimas Dedikasi Kesatuan, 1(2), 95–100. 
https://doi.org/10.37641/jadkes.v1i2.513 

Rappaport, S. R. (2019). Pattern and Growth in Personality. Journal of the American Academy of Child Psychiatry, 2(4), 769–
771. https://doi.org/10.1016/s0002-7138(09)62026-4 

Rauch, A., Wiklund, J., Lumpkin, G. T., & Frese, M. (2019). Entrepreneurial orientation and business performance: An 



 70

assessment of past research and suggestions for the future. Entrepreneurship: Theory and Practice, 33(3), 761–787. 
https://doi.org/10.1111/j.1540-6520.2009.00308.x 

Rezaei, J., & Ortt, R. (2019). Entrepreneurial orientation and firm performance: the mediating role of functional performances. 
Management Research Review, 41(7), 878–900. https://doi.org/10.1108/MRR-03-2017-0092 

Rivai, V. (2019). Manajemen sumber daya manusia untuk perusahaan: Dari teori ke praktik. Bandung: Rajawali Pers. 
Robbins, S. (2019). Perilaku Organisasi. Edisi Kesepuluh. Jakarta: Indeks. 
Salih, A. A., Alsalhi, L., & Abou-Moghli, A. (2024). Entrepreneurial orientation and digital transformation as drivers of high 

organizational performance: Evidence from Iraqi private banks. Uncertain Supply Chain Management, 12(1), 9–18. 
https://doi.org/10.5267/j.uscm.2023.10.022 

Santoro, G., Thrassou, A., Bresciani, S., & Giudice, M. Del. (2021). Do Knowledge Management and Dynamic Capabilities 
Affect Ambidextrous Entrepreneurial Intensity and Firms’ Performance? IEEE Transactions on Engineering 
Management, 68(2), 378–386. https://doi.org/10.1109/TEM.2019.2907874 

Schein, E. (2019). Organizational Culture and Leadership. San Francisco: Jossey Bass. 
Schumpeter, J. A. (2019). Essays: On entrepreneurs, innovations, business cycles and the evolution of capitalism. Routledge. 
Setyawati, E. C., Hari, N. S., & Ainuddin, I. (2019). Karakteristik Kewirausahaan dan Lingkungan Bisnis Sebagai Faktor 

Penentu Pertumbuhan Usaha (Studi IKM di Sentra Kerajinan Rotan Amuntai Kab. Hulu Sungai Utara, Provinsi 
Kalimantan Selatan). Jurnal Administrasi Bisnis, 2(1). https://ejournal.undip.ac.id/index.php/janis/article/view/5353/4808 

Sinha, J. B. P. (2019). Culture and organizational behaviour. SAGE Publications India. 
Sinuraya, J. (2020). Potensi UMKM Dalam Menyangga Perekonomian Kerakyatan di Masa Pandemi Covid-19: Sebuah 

Kajian Literatur. Pros. Semin. Akad. Tah. Ilmu Ekon. Dan Stud. Pembang, 160. 
https://www.researchgate.net/publication/347816896_Potensi_UMKM_Dalam_Menyangga_Perekonomian_Kerakyatan
_di_Masa_Pandemi_Covid-19_Sebuah_Kajian_Literatur 

Siswanti, T. (2020). Analisis Pengaruh Faktor Internal Dan Eksternal Terhadap Kinerja Usaha Mikro Kecil Dan Menengah 
(Umkm). Jurnal Bisnis & Akuntansi Unsurya, 5(2). https://doi.org/10.35968/jbau.v5i2.430 

Soegoto, E. S. (2019). Entrepreneurship Menjadi Pebisnis Ulung Edisi Revisi. Elex Media Komputindo. 
Storey, D. J. (2023). Entrepreneurship, small and medium sized enterprises and public policies. Handbook of 

Entrepreneurship Research: An Interdisciplinary Survey and Introduction, 473–511. 
https://link.springer.com/chapter/10.1007/0-387-24519-7_18 

Su, Z., Xie, E., & Li, Y. (2019). Entrepreneurial Orientation and Firm Performance in New Ventures and Established Firms. 
Journal of Small Business Management, 49(4), 558–577. https://doi.org/10.1111/j.1540-627X.2011.00336.x 

Suandi, E., Herri, Yulihasri, & Syafrizal. (2023). Evaluating the relationship between entrepreneurial marketing, competitive 
advantage, and Islamic banks performance. Journal of Financial Services Marketing, 28(3), 599–614. 
https://doi.org/10.1057/s41264-022-00169-6 

Suci, Y. R. (2019). Perkembangan UMKM (Usaha Mikro Kecil Menengah) di Indonesia. Jurnal Ilmiah Fakultasi Ekonomi, 
6(1), 51–58. https://journal.upp.ac.id/index.php/cano/article/view/627 

Sulistyowati, E., & Lestari, N. S. (2019). Faktor-faktor penentu keberhasilan usaha kecil dan menengah (UKM) Di Kota 
Yogyakarta. Jurnal Maksipreneur: Manajemen, Koperasi, Dan Entrepreneurship, 6(1), 24–36. 
https://ejournal.up45.ac.id/index.php/maksipreneur/article/view/282 

Susilawati, D. M., Suryanto, & Windijarto. (2021). Transforming the digital leadership to improve public service performance 
in the COVID-19 outbreak. Economic Annals-XXI, 188(3–4), 31–38. https://doi.org/10.21003/ea.V188-04 

Susilowati, I. H. (2021). Bauran Pemasaran UMKM Sektor Kuliner Kota Bogor Di Masa Pandemi Covid 19. Jurnal 
Pemasaran Kompetitif, 4(3), 282. https://doi.org/10.32493/jpkpk.v4i3.9416 

Syiraf, M. I., & Hidayat, S. (2022). Penguatan Karakteristik Dan Kompetensi Kewirausahaan Untuk Meningkatkan Kineerja 
Umkm Di Kabupaten Serang. National Conference on Applied Business, Education, & Technology (NCABET), 2(1), 161–
176. https://doi.org/10.46306/ncabet.v2i1.75 

Taylor, F. W. (2019). Principles of Scientific Management. Harper and Brothers. 
Thompson, J. D. (2019). Organizations in action: Social science bases of administrative theory. Routledge. 
Tika, M. P. (2019). Organizational Culture and Improvement of Company Performance. In Jakarta. PT. Earth Characters. 
Viola Jeptanui Koskey. (2023). the Effect of Corporate Culture on Strategic Implementation Among Government Institutions: 

a Case of Retirement Benefits Authority, Nairobi County, Kenya . Africa Nazarene University. 
Wahyuhadi, J., Hidayah, N., & Aini, Q. (2023). Remuneration, Job Satisfaction, and Performance of Health Workers During 

the COVID-19 Pandemic Period at the Dr. Soetomo Hospital Surabaya, Indonesia. Psychology Research and Behavior 
Management, 16, 701–711. https://doi.org/10.2147/PRBM.S396717 

Wahyuni, N. M., & Sara, I. M. (2020). The effect of entrepreneurial orientation variables on business performance in the SME 
industry context. Journal of Workplace Learning, 32(1), 35–62. https://doi.org/10.1108/JWL-03-2019-0033 

Weber, M. (2019). The Theory of Social and Economic Organization (Glencoe, III). Figure II. Media on March 16th. 
Woodward, J. (2019). Industrial organization: Theory and practice. New York: Oxford University Press. 
Wursanto, I. (2020). Dasar-Dasar Ilmu Organisasi. Yogyakarta: Penerbit Andi. 
Zacharakis, A., & Bygrave, W. D. (2019). Entrepreneurship. John Wiley & Sons. 
Zaki, I., Zusak, M. B. F., Mi’raj, D. A., & Hasib, F. F. (2022). Islamic community-based business cooperation and sustainable 

development goals: a case of pesantren community in Indonesia. International Journal of Ethics and Systems, 38(4), 621–
632. https://doi.org/10.1108/IJOES-12-2021-0218 



Sidarman et al.   /Uncertain Supply Chain Management 13 (2025) 

 

 

71

Zhang, L., Xin, Y., Han, R., Zhang, X., Hao, N., Li, L., & Zhang, J. (2024). Do Chinese Government Policies Affect 
Performance of Real Estate Enterprises? International Journal of Strategic Property Management, 28(1), 16–28. 
https://doi.org/10.3846/ijspm.2024.20944 

Zuhdi, S., Sukartaatmadja, I., & Argoputro, S. B. (2023). Pendampingan Usaha Mikro Kecil dan Menengah Dalam 
Meningkatkan Kualitas Produk Pada UMKM Kelurahan Gudang Kota Bogor. Jurnal Abdimas Dedikasi Kesatuan, 4(2), 
115–122. https://doi.org/10.37641/jadkes.v4i2.2422. 

 

Appendix  
 
Table 12  
Operational Variables 

Variable Dimensions Indicator Notation 
Organizational Culture 
(BO) is a set of values, 
norms, beliefs, and 
practices that relate to 
how people work 
together and interact in 
an organization 
(Cameron Kim & Quinn 
Robert, 2019; Denison, 
2019; Hofstede, 2019). 

Interest in people (People 
Orientation) 
 

- Employee participation in decision making BO1 
- Attention to employee needs and welfare BO2 
- Fairness in treating employees BO3 

Orientalization of 
management 
(Management 
Orientation) 

- Degree of centralization of decision making BO4 
- Openness and transparency in communication between management and 

employees 
BO5 

- Effective leadership and management style BO6 
Results orientation 
(Outcome Orientation) 
 

- Orientation towards achieving targets and strong results BO7 
- Individual responsibility in achieving results BO8 
- Awards and recognition for good performance BO9 

Orientation towards 
stability (Stability 
Orientation) 

- The level of conservatism in the organization BO10 
- Resilience and order come first BO11 
- Respect for tradition and consistency BO12 

Orientation to innovation 
(Innovation Orientation) 

- Level of support for new ideas and innovation BO13 
- Openness to change and organizational adaptability BO14 
- Respect for risk and experimentation BO15 

Orientation on individual 
orientation (Individual 
Orientation) 

- Freedom and flexibility in work BO16 
- Individual needs come first BO17 
- Reward individual initiative BO18 

Government 
Intervention (IP) in the 
context of 
entrepreneurship, it is 
intervention or steps 
taken by the government 
to influence or regulate 
business and 
entrepreneurial activities 
in a country or region 
(Acs et al., 2021; 
Audretsch & Thurik, 
2021; Zacharakis & 
Bygrave, 2019) 

Institutional dimension 
 

- Public policies that support entrepreneurship, including regulations that do not 
hinder business activities. 

IP1 

- Willingness of government bodies to provide support and facilities to 
entrepreneurs. 

IP2 

- Research and development activities funded by the government to improve 
product quality and innovation. 

IP3 

Educational dimensions 
 

- Entrepreneurship education programs provided by the government, such as 
entrepreneurship courses and training. 

IP4 

- Integrate entrepreneurship education into school and university curricula. IP5 
- Formation of leadership and managerial skills among aspiring entrepreneurs. IP6 

Financing dimensions 
 

- The government's readiness to provide financial support to entrepreneurs 
through business loans, venture capital, or capital assistance. 

IP7 

- Tax incentives or fiscal relief provided by the government to encourage 
entrepreneurial investment. 

IP8 

- Availability of alternative financing institutions and mechanisms, such as 
micro financing institutions and cooperatives. 

IP9 

Network and interaction 
dimensions 
 

- Networking and collaboration activities encouraged by the government to 
facilitate entrepreneurs' access to new resources and opportunities. 

IP10 

- Involvement of the entrepreneurial community in government decision 
making and policy formulation processes. 

IP11 

- Support the formation of entrepreneurs' associations as a forum for sharing 
knowledge and experience. 

IP12 

Promotion and 
marketing dimensions 
 

- Government efforts to promote products and services from entrepreneurial 
businesses locally and internationally. 

IP13 

- Government partnership with the private sector in the center of marketing and 
promotion of entrepreneurial products. 

IP14 

- Increased market access and increased sales through opening access to foreign 
markets and reducing trade barriers. 

IP15 

Owner Characteristics 
(KP) are characteristics 
or traits inherent in 
business owners that 
influence the way they 
manage and run their 
business. These 
characteristics can 
include various things, 
such as personality, 
attitudes, skills, and 

Personality dimensions 
 

- Self-confidence and optimism KP1 
- Openness to new experiences KP2 
- Discipline in managing time and tasks KP3 
- Courage in facing risks KP4 
- Perseverance and resilience in overcoming obstacles KP5 
- Focus on detail and accuracy KP6 

Dimensions of business 
skills 

- Knowledge of industry and target market KP7 
- General management skills, such as planning, organizing, and controlling KP8 
- Marketing and sales skills KP9 
- Financial and accounting skills KP10 
- Skills in communication and negotiation KP11 
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Variable Dimensions Indicator Notation 
personal values 
(Hastiyanto, 2019; 
Setyawati et al., 2019; 
Syiraf & Hidayat, 2022). 
 
 

Dimensions of 
motivation and goals 

- Intrinsic motivation (e.g., satisfaction with achievement, autonomy, and 
growth) 

KP12 

- Extrinsic motivation (e.g., financial gain, recognition, and social status) KP13 
- Long term vision for the business KP14 
- Awareness of business goals and personal goals KP15 

Social dimensions and 
interpersonal 
relationships 

- Effective verbal and nonverbal communication skills KP16 
- Skills in building and maintaining customer relationships KP17 
- Good leadership and influence skills KP18 
- Ability to work with a team and manage conflict KP19 
- Ability to build and maintain business networks KP20 

Dimensions of integrity 
and ethics 

- Honesty and trust KP21 
- Ethics in business, including social and environmental responsibility KP22 
- Consistency between words and actions KP23 
- Awareness of employee rights and welfare KP24 

Entrepreneurial 
Orientation (OK) is an 
attitude or mentality that 
involves the ability of an 
individual or 
organization to identify, 
evaluate and exploit 
business opportunities 
(Covin & Slevin, 2019; 
Lumpkin & Dess, 2019; 
Rauch et al., 2019). 

Initiative (Initiative) 
  
 

- Level of courage and readiness to take risks OK1 
- Ability to identify new opportunities OK2 
- Willingness to take proactive steps OK3 

Courage to fail (Risk 
taking) 

- Level of tolerance for failure in experimentation and innovation OK4 
- Ability to learn from failure and pursue new endeavors OK5 

Orientation to 
opportunities 
(Opportunity orientation) 

- Ability to identify and evaluate business opportunities OK6 
- Sensitivity to market trends and changes in the business environment OK7 
- Willingness to take steps to take advantage of these opportunities OK8 

Creativity and innovation 
(Creativity and 
innovation) 

- Ability to think "out-of-the-box" and generate new ideas OK9 
- Availability of resources and support for the implementation of innovative 

ideas 
OK10 

- Fairness in rewarding individual and team creative contributions OK11 
Flexibility and 
adaptability (Flexibility 
and adaptability) 

- Ability to adapt to changes in the business environment OK12 
- Flexibility in changing strategies and tactics as needed OK13 
- Learning and the ability to change quickly and effectively OK14 

Business Performance 
(KU) is a measure or 
evaluation of the results 
or achievements of a 
business in achieving 
predetermined goals or 
targets(Anderson et al., 
2019; Ittner & Larcker, 
2023; Kaplan & Norton, 
2019). 

Finance 
 

- Income (revenue) KU1 
- Net profit (net profit) KU2 
- Return on Investment (ROI) KU3 
- Return on Equity (ROE) KU4 
- Sales growth (sales growth) KU5 
- Rate of return on investment (investment return) KU6 

Operational 
 

- Operational efficiency (operational efficiency) KU7 
- Productivity level (productivity level) KU8 
- Number of defective products (number of defective products) KU9 
- Product completion time (product lead time) KU10 

Customer - Level of customer satisfaction (customer satisfaction) KU11 
- Customer loyalty (customer loyalty) KU12 
- Market share (market share) KU13 
- Brand image (brand image) KU14 

Human Resources - Employee attendance rate (employee attendance) KU15 
- Level of employee satisfaction (employee satisfaction) KU16 
- Employee retention rate (employee retention) KU17 
- Employee productivity level (employee productivity) KU18 

Innovation 
  

- Number of new ideas developed (number of new ideas) KU19 
- Frequency of new product launches KU20 
- Level of use of new technology (level of adoption of technologies) KU21 
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